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Abstract 

In the digital age, sports celebrities construct complex and multifaceted identities on 

social media platforms that extend beyond athletic performance. This study presents 

a meta-synthesis of qualitative research exploring how sports celebrities actively 

build and manage their digital identities in online environments. Through 

synthesizing findings related to self-presentation, personal branding, and audience 

engagement, five core themes emerge: authentic and multilayered identities; lived 

digital identity; heroic branding; transitional athletic individuality; and meaningful 

social personas reflecting cultural alignment, activism, and moral symbolism. These 

themes reveal the evolving, strategic, and culturally embedded nature of digital 

identity work among sports celebrities. The study proposes a comprehensive 

conceptual model that expands understanding of identity in the context of sports.  
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Introduction 

Despite growing academic interest in the digital self-presentation of sports 

celebrities, the literature remains fragmented. Existing studies often focus on 

discrete aspects of identity such as sponsorship disclosure (Browning & Sanderson, 

2012; Hambrick et al., 2010), fan engagement (Frederick et al., 2012), or gender 

representation (Lebel & Danylchuk, 2012), lacking an integrative framework for 

understanding the broader processes of digital identity construction. Moreover, few 

studies combine insights from sport, culture, media, and identity theory to develop a 

coherent model. Addressing these gaps, this study conducts a meta-synthesis of 

qualitative research on the digital identity of sports celebrities. Through thematic 

synthesis, it analyzes findings from a diverse set of studies to develop an integrated 

conceptual framework. The process by which sports celebrities construct their 

identity on social media is a significant and underexplored topic. This research aims 

to examine the key factors that shape the digital self-construction of sports 

celebrities within social platforms. 
 

Materials & Methods 

This study employs a meta-synthesis approach to systematically analyze and 

integrate findings from previous research on the construction of digital identity 

among sports celebrities. Unlike traditional narrative reviews, meta-synthesis 

involves the interpretive integration of qualitative studies to generate new 

conceptual insights (Sandelowski & Barroso, 2007; Noblit & Hare, 1988). This 

method is particularly suited to the evolving and multidimensional nature of identity 

within mediated sports contexts, where individual studies often explore distinct yet 

interconnected aspects of self-presentation, branding, and symbolic representation of 

athletes. Given the complex, multilayered, and conceptual nature of the issue of 

"digital identity construction of athletes on social media," selecting a systematic 

meta-synthesis approach that provides both analytical coherence and meaningful 

interpretation was essential. Among various qualitative synthesis methodologies, the 

Sandelowski and Barroso (2007) method was chosen due to its seven-stage structure 

and its capability to transform qualitative study findings into high-level themes. This 

method facilitates comparative analysis across studies, conceptual classification at 

multiple levels, and the semantic reproduction of themes into a conceptual model. 
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Results & Discussion 

The meta-synthesis revealed five overarching themes that encapsulate the 

multifaceted nature of digital identity construction among sport celebrities. These 

themes, grounded in the conceptual patterns and codes across the 51 included 

studies, illuminate how sport celebrities engage in self-representation, relational 

interaction, and symbolic negotiation in social media spaces. The findings of this 

meta-synthesis illuminate the strategic, situational, and symbolic nature of digital 

identity construction among sports celebrities. Rather than passive participants in a 

media system, athletes emerge as active agents who deliberately manage and 

perform their digital presence, crafting identities that are simultaneously authentic, 

heroic, lived, transitional, and culturally meaningful. These layered identities reflect 

complex intersections between the self, audience, platform affordances, and broader 

sociocultural discourses. 
 

Conclusion 

This meta-synthesis offers a nuanced and integrative understanding of how digital 

identities are constructed and performed by sports celebrities within the complex 

ecosystem of social media. By synthesizing qualitative insights from diverse studies, 

it reveals a multifaceted identity architecture comprising authentic, lived, heroic, 

transitional, and socially meaningful dimensions. These findings challenge reductive 

views of athlete self-presentation as mere marketing or image management. Instead, 

they emphasize the active agency of sports celebrities as cultural producers who 

navigate tensions between personal expression, commercial interests, and 

sociocultural expectations. The digital identities they construct are not static; rather, 

they are fluid, contextually grounded, and deeply embedded in broader cultural 

narratives. Theoretically, this study extends existing frameworks of digital identity 

and athlete branding by integrating cultural and symbolic dimensions often 

overlooked in quantitative or narrowly focused research. Practically, the findings 

provide valuable insights for sports managers, marketers, and communication 

professionals seeking authentic engagement with athletes and audiences in 

digital spaces. 
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Table 1. Results of research conducted in the field of identity formation of sports figures  
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Figure 2. synthesis of the results of the identity formation of sports figures on social networks  




+�
F �� <=
��.G< !GH7"
- � �!7,
 ... )�45'6�78 	
.�9 
(,���G! �  305  

 

6����2 � 9:
 . ���;  

 E8+ E$"�* /�0��$��% V��G W'() � ��  ���� �
��      G*
�
  �+ %���; �
�-    �H�� ?�

 	*$&�*�$�6*� ���'-
��� <��
� v
�,��	 ��J � C�
Z* 
3 < G*
2,   �
�"�#� %+�
�K* � <	

:��B� 2Y�� �$5 <	�
��
"���� $� 
3�%  �V� <G�$� ��%  =
�12-�  :����   .�$�3 E��
!�
��� 
 ��J �� ��, 
3�� �$�6*� ��
� v
�,�� <���'-
���	 
3   �
�"�#� G�*
2, � C�
Z*	  8�, �� B

'(�D� $� 
,��	 V��<G :���
3�� � �� ��/ W'() �
J�    
�"-  �3 �$5 ���?  � .'�-��:43 ��/ 
 N����$5 �;� V��<G  3 ��A@ ��� ���k ����� A�
���� ��	 � ���<
���� +x,�'  E
����� �3  ����	�  �

�* <E�����$� 
3 %+�
K*�' �$-	 
"-�
3 	�2Y�� �$5	 %�� 3) <'�$2014  <'��$3 � \���
* X
2011 .($��% &#�'()	 B��� �� �
2� ����� ?H- G*

  
���  ����Z*	    �
!�
��� E$�)
 ��J ��< � '-��&
���<�
� ��.�
+�/ 
���	 ��
� E
D-� �	  � .%��� ��/ �1, ���  :�����   
�3
?H- 
�� 3 <�j!�*��4-
  �k����?  	;'�(�
"- ���� �
��   %��� E��
!�
��� ��   <�� � L(�,
��)

2012.( � ���/  3 E��
!
��� <E$"�* -��4K(+  3
j*	 ��A' *	 '-$
 * ��  + ��E�' ���� �
�� 
E
*k"� �$�  3 
����'-
����  ��J �� 0$,�'   �$��6*) �$��6*�  0$�V�	< Y� ��<� +
3�� ��% �� (


���% *	 <'((+ 3 
3�E
 �
"�#� G*
2, � U
�
DJ�	  E
����� <��; /60)  ����	�<  "�V�"�% (
��'��-$� ��
���	 
Z* 
��3��* E
����	 <'-�
��� �� ������ :����B� ��2Y�� �$��5	  E��� E
��K- �

�.�C :���� 
� �
��
"���� *	 '((+ � �� ��/ $� %5
� 
3 �
J��	 &#�'()	   <[�12(* �
��� u��% 
"-�
3 �� �$5	� *	 '((+    
���
�(� 
�3 u�� ��  �4(���	<   ���J ��  �
�"�#� �	 
�
;�
� *	 '-$
. � ���/  N����$5 �$)�
) �;� �����
� -K(+ 7H�  	 �� 
��	�  �5
(�
	  ��
 

��,�,
h	< �$-  !�3	 ?(+ ���� $���	 *  + %���E
 W'() <%0
V��4	   �
�"�#� G�*
2, �	 
� ��
2,��
� *	 (+'. +�, 
3 E��
!
����C �$�6*�   ��
�� v
��,�� <���'-
���	    � C��
Z* 
�3

�
"�#� G*
2,	 * B8,	 '((+ $���	 V��<G :���
3�� � [12(* �� �
��   .'�((+� ��/   E$"��*
* E
K-	 '��  N����$5 �3 ���(+  + ��;:� <�B� 2Y�� �$5	 �
��
"��� ��<   ���� G�*�$�� 
-��� �	 $� %5
� �� u&*�% �����
� �s- 
3 � '(�D��  
�� ) /"�
;1959��
* � ( ��\  �

$3�' )2011 N����$5 A�
3�� ( ��; $� ��% �
�*� -�$Z"�.���� 	   '�()���  ���
  
��   E
�K-
*	 '��   +��/ �
; %0
V�	 
��
K� 
3� �
�(��    X%��� �Y
�(, �� E
��
Z* U
2Y$, � ��


���� /�� ���'��E$ 
�  �*	  '�(-�$,   E��
!�
��� ��  �'�, 
�3�/  
�"(���� $� ��% ���� �
��  ��
'*���% �
"�#� G*
2, � %0
V� E
*k"�	 
"J�% .'((+  



306  ����� � �	
���  "
�16 *�
'+ �1�
0. �  ,
-�.
/ �1405  

 

 E8+ E$"�* /�*��$��% �� �D �����
�      G*
�
  �+ %���; �
�-  �*  �H��  ��  	*$�&
U
s60 ;'-�	 $� ��% q�"��� <	$��% �Z
	 
�� ��� ���� 
�� <� 
�"-�?  ��
�m�  �

3�:#�% 
�� ��k�!� .�$3 	!	  N����$5 u&* �
23� ��  ��;� ���� <�
��  9����
�  ��:�;�   �
�23�
q�"���	 ;'-�	  8� < -
H�

� 73��� <A��$-
5 '(-
* ��<�   3�:�# � 
������%  
���  ��
�m� 

� .%���/ ��5 �
�-�  3 �*� ��
�'-$� ��
�	 * U�$V C�
Z* 
3	 ;��� �$- �	  @,������� 
��3� �k�� %0
V� ?�H�,	 *	 �$
  </�'�3�)2016 .($� ��� ���4 +x,�' � �3�
�	�  ��
�m�  �

;'-� \��	 U
Y�� 	5�3 ;���� 0$,�
3�'  
����'-
����� �� 
��	�  �5
(�
	   -
���  - �$�6* ��k 
*	 �$
 ) '-
� � 	���)Duffy & Hund <(2015.( � ���/  - E��
!
��� E$"�*   �3 
&(,   E�$�(�

A�&) 
��  ��J ��<  3  !�3 �
� �����  3
j*� ;'-� 
3	 �Z
	<    ��
�m � A��*��� U
�s60� 
 ��:#	* 	�
"-�$5   E��
!�
��� .'((+  
�"-�
3 
�3	�   ;'�-� U
�s60	 q� "����	   U
�Y��)

�� <%q����<%2 8��<� ��,��-
D-� '2�3 <(	 �
"�#� �	 $H, �� �$5 ��%  �*	  '�((+ <�� �� ��� 

"-�? $��% �Z
	 ��6(* �  3 * ��* <����E
 ��� �  ��J�%  �2,�
�3 ���[  �*	  '�((+ <  
�3
+x,�' 3�:# �3�% 
�� ��
�	� �5
(
	 * ���� E'3 ��E�' �
"-�(	 *	  '-$�
  � E. ��  �+� 
��	�< 

D(# � <\���% "&* ?H-	 �� ���%�
 � C�
Z*�
� *	 '(+ .��/ $� E$"�* ��% ���� �
�� 
��� 3 �� �
!
  E�$(��\ '��A' �
"�#�	 -�� �5
(�

�	  ����3	  �*	  '�(+   ;'�-� E. ��  �+	 

�Z
	 
���k3� E'3 �� �
�
(2*� 
", ��KZ3k	 '(�D� .q �
23� 9���
�� "����	  ;'�-�	  �
3�:#�% 
�� ��
m� * ��
Y �� E��
!
���	 ��
� � 
,�'-$ ��
�	 -
D-� �	 � C�
Z* 
3� �
�� 

� .'((+�/ * E
K- �*�	 ��' $�  +�% �����
� ���� 0
2��%  ��J ��< ;'-� G*

	  ��Z
	 

���k3� �� ��
�	�  �5
(�
	    
�3 � %��� U
�H�H6, �3 ��'�/ )2016 ���� � (	  ) '�-
� �2015 (

%�� $D"� -
�� �
K� 
*� . �� ��3� ��
�	� 
����'-
��� �� ��
m�< 
"-�
3 
3	� -
D-� �$�5 	 
���� �Y
(,.  
���� /�� ��'-�3 E���
K*�(} *	 '(-�$, @,������ 
�	�  �J���	     u��  �+ '�((+

3�:#�% ��3�  q U
�s60 u� � �$
 r�J �
!
���� "����	  -
�D-�	    �V� U�$�V  �3�G 

"-�
3	� .�$
  

 E8+ E$"�* /�*$��
�'-�3�       G*
�
  �+ %���; �
�-  �-
-
*�&Y    	*$�&�*  �H�� O(��
%K�  (6V  ��J  
��� <	 ���!�"�  �
���	  %�3
Y� �  :���� <�$� ��%  Y � ���$*   �-
-
*�&

 �
��� <	�$��5 ��,� �h <	$����% �
���,�  $6*'�-�3 �.�$��3 �  
�"-�? �",�<U
��(  <U
H3
��D*
�
!"� � 
����
���� 
�� �
�,�  ��J �� E
K- �� �
�� �$�6*� �����
� � .�����/    
�3 ��*�

�
�'-�3� �Z
	 E. � A�$3 
����"� E��
!
��� 2Y$* �� �� 
��% wx,� ��:�;��  �
���Y��  �




+�
F �� <=
��.G< !GH7"
- � �!7,
 ... )�45'6�78 	
.�9 
(,���G! �  307  

 

 -
�� �� * ���Y	 '��  <E��
!"� � L�*
5)2017 .(��,�$5�h	  
�"- ��? $� ��% Y  �-
-
*�& 
��*
	 H�$* <U�'Y ���% '("-�$, �� * GH�(* C�
Z*  3	 '(+. � ���/    E��
!�
��� E$"��*

�� ���� 
"-�
3	� %K� �",  (6V� <U
�(   �
��� ���!�"�	<  %�3
Y�  :�����< H�$* ��%  
��  �
%+�
K* 
�� �
�,�< �$- %5
��3  3	 $��% �J � �� *  -
-
*�&Y	  '�-����� . %�K�    (6�V


���  ��J	 �",)�<U
( ;�
*.	<  
"- <(u�s- ���4-
   '�# � B8�,�% E.  
�� � %��<  
�"-�? 
 %�3
Y� � U
H3
D* �� ��!�"�   '�("-�$, <
��� J�� � ��   %�3
Y�  :����   �*  ��D#�3 ��	  '�(+ <

H�$* � U��
Z����% <
� 
��  �� ��3� $��% �* E
*�&Y	 �
    ���$* E
�*�&Y 
���� 	�* �   <'�(+ ��
$�� ��<�4 �$�6* 
3� ��,�,
h	 � <�$6*'-�3 ��/  * �� E
�-
*�&Y ��E�'  � �
���Y���� �
�� - ��k 
 3 
�'-�3  3
j*� �Z
	  �* G"�	  '�((+  �
&- �� ��<%  ��,�$�5�h	   �KZ3  �3	  @,������ ��� 

 N����$5 �;� * �'3	 �$
   
�", E. ��  �+�<k  
*����   �
�"�#�	  
*��� ��   �
���Y�� 0$, ��' 
*	 �$
. ��/  3 E$"�*  3$�5	   �
��* 
�3�u  ��s-�   
*��� '�(-
*�   �
�"-�</   ��
DJ� �
�+	  �
��
�	� �5
(
	< �
�'-�3 < #$, �
��Y�� ����  3 �
!
��� � � G3
Y W
+  3
j*�'-$ %��. � ��/ 
� ��
 +x,�' *	 '(+ �
�5
� G*�$�  +� �
��Y� �� 
*��  �"# ���  �
"-�/  '�-�3 ��}(   ?�H-

�+�'� G!
 �� ��	 $��% �����
�  � E��
!�
��� � '-����     E��4�K(+  �3 B��� �� ��,���
�
��Y�� �
"- ��/ '�,�G *	 '(+ *
5)�L  <E��
!"� �2017.(  
�"-�
3	�    ���J ���!�"� ��< 

H�$*�% 
� %+�
K* � 
�� �
�,� * E
K-	 '�� $�  +�% �����
�  
*��� F�(* E��
!
����  
�
"-�/ �
��Y� �� �s- 
3 � %���  
*���  "-�
�/ ��$3 ��$ )1986 ���� %�H3
1* (  
�*�   �
�K�
��3� ��,�$5�h	 3�? * 'J ��	 '-�$, '&, �� %0
V��' '(+.  

 E8+ E$"�* /�*�
&)����% 
��� ��:; �
J ��	   G*
�
  + %��; �
-    �H�� �
�&)
 	*$&�*\�� ;'-�	  :�����
3��  �
��� <	  ��(#  
��� E���  �4- <�  �5�)  ;'�-�	  �
��� <	
 N����$5 �;� D(#��3 	.�$ $��% �����
� "� E��
!
����l
H D(# 
3 G*
2, ���%  
�"-�
3	� 

*	  �$�
    �3 �
!�
��� E
�-� . � ��A@  2Y$�* ����	    
3  �+ '�-��� ����Y ��'  �3�/  �
����$5	< 
��$5�
�	� �5
(
	 ?H- � 
�� �(�	 D(#��	  '�((+ ���Y�3 ��
2,   <M���3)2016 .(  �
�(+ ��

9���
� E. ��:;� -��� U���
�*	< �.�C :���� �
  -
�� �
K� � ��< �$-	  ����
���u '# ��'  ��
-
D-� �
!
���	 * ��5	 '(+     ;'�-� \��� 
�3  �+	    %��� �
�D"� E�'�*   � E$���'-
�)

) L+���,Sanderson & Truax <(2014 .(� ���/ E$"�* $��%  �� E��
!
����\ $�   \���
;'-�	 :����
3�� 
���	 
"- 
3�? ;'-�	 $� <u0
��<
 =��* � :��<� E. �� 
�    �3 $�40�  
��	� 

��3� '�, E
��
Z*�G *	 '(+ <E��� �
23� �. '(-
* �4-�C :����< 
��
K��  �-���	<   %*8�� �



308  ����� � �	
���  "
�16 *�
'+ �1�
0. �  ,
-�.
/ �1405  

 

-
D-� �"�  3 E���	 2Y�� '2�3 �	 �,� � �$5 ������
� '-��� A�

� < ;'�-�  5�)	  �
���	 
* E
K-	 '�� $�  +�% � <�
!
����
�D -�%D    ��
�* <�$��� <'�
� GJ��* 
3  !�3�<   � /��

,h��U�� ��k�!	 h,��� *	 '(+  �
&- ���<%   �N����$5  ��;�  �D(#��	 3 ���4-
     ��D#�3 ?�H-
D(#�% 
"-�
3 A$6- ��	� � <E'3� U
�-
�   �
�"�#� U��
�s�-� �	    ���* � E� E��
!�
��� ��
%�� .��/ * E$"�*	 '-�$,   �
��* 
�3�"	 s- ��� $� ��%  ���<�
  u��  -
�*�	 $� ��%  �����  �

�
"�#�	< 
"-�
3	� D(#�<% �.�C :���� ����<�
�  M
DJ� �
��Y� �v
�,�� .'(+ �'��    
 E8+ E$"�* /�"�(�   G*
�
  �+ %��; �
-  2*
# '("
��� � ���
(2* A�&)    �H�� O(��

 	*$&�*�4K(+� ����
� <��
�'("-�$,�$5� �����
� ?0
) �� �$�� � � <
$40��  �
�"�#�	 
�
��� � <�$D"�	� L� 
3 *�� ( 4(��� � 	
"-�
3	� B��� 
�� �*	 ��:*  �.�$3 	 �6,�G  
�� 

5�3  + ��� E
K-	 � ������ �� E��
!
�������
�   ���3 �$�5�  �4�K(+�  �
�"�#�	<  
�H,��� 
�
;.	 ��@-� D(# ���	 ��, ��O B��� 
�� �*	  ��:�* �	   �* A�
�����	  '�((+� . ��/ W ��   ��

 N����$5 �;�< E
K-    �
��� ���!�"� �� /���� �,��� A'(��	    '-��&�
  �V��  �3 ���� �� 
�����
� �� �
2�%  <��+)2020 .((|"��</ 
"-�
3	� 4(���	 U�
�, �  
��� *��  �( ��   E
�K-
*	 '�� $�  +�% �����
� "-	 '-�$, *� /���; �s- �� E�'3�  �(  �4(���	 - �
�"�#�	 �6, ��G 

�$
 ) ��'0$+)Couldry <(2012.( � ���/ $� E$"�*�% � �
!
�������
�   �3   E�$�(� ��\ 
#� '&2�* � �
2� G*
��
"�	 
"-�
3	�  �*	  �$�
 < �4�K(+� ���� �
��  0
2� G*
�
 ��%  ���3� 

�
��"�#� %0�'���	< ��@��-� ���
 ��D(#��	 ���
DJ ��% *$��"� GN
��D*  ��3 %���D-	 %���� <
�
�'("-�$,�$5� ?0
) �� �$�� � 3
,�
3 
�	 $40� ��� $Y�< �
&0� � u"�*     �+ %��� ?Z3

���� �� U8!K* �3  ��q E�$, <$40�� �
"�#�	 �
��� ��  E�$3�
(2*  3  :���B�  0$a�D*�% 
 3  2*
# �3��3 �� $40�  3
j*� 3�,��	 Y85� �	 ��3� E
��
Z*  <%��$D"�	�   L�� 
�3 *��  �( 

4(���	 3
,�
3	 *� 9�� ���(  �� $� ���% ��� ��� E. ��  + %�� ��% ���� �
��    
�3 �� �$�5
$��% 4(���	 * A�;	  '�-�  � 
�"-�
3 �	�  ��*	 B��� �  
���  ��:�*	   �* E
�K-	  '���  �+  

�� ?H- �� E��
!
����E�� 4(���	 -�*	 - ��k   �* ��
�m	  '-$�
 .� ��/    
�3 E$"��* �
��*�u 
 2*
# �5
(
	 
*�� '(-
*�  4(���	<  �Y85� ?(+	   < -
��� ��  ��!�K(+���� �
�� < $� ��% 

*�� ( �� 
"- ��;'(	 4(���	 u� %�� 
���� .��/ * E
K- E$"�*	 '��  $�  �+ ��% ���� �
�� 
��*	 '��-�$, ��N����$5 �� ���,���  ����; '��-�3 ��<}( '-��&��
 ?��H-� 0$a��D* ��% �
��"�#�	 

��
!
���E $H, ���%  <��+) '(+2020�'0$+ X�< 2012.(  �
�"�#� E��4K(+  3 E��
!
���	 




+�
F �� <=
��.G< !GH7"
- � �!7,
 ... )�45'6�78 	
.�9 
(,���G! �  309  

 

4(��� �	 '�, �
2��G *	 '-$
 � ��/ � ��
 
�  �s- 
�3 ��   
���  
*����   �4(���	  �4�K(+ �� 
�����
� ��'-$ ����.  

*
�*�/  p��Z���� E8+  $� �� <A'�
 ��%  �V��G  &#�'�() �	   
�"-�
3 
�,	�   � }�(���
�4K(+�< E
K- 5  + '(�D� E. A'(�� N����$ �;� �����
� 3 ���/     �- E��
!�
��� ��\   ��*�

K(+  !�3 <G2�(*	 %�� '("�'� � �
2�   </"�
�;)2023  <	�D��
)
�
� X2011.( ��   {$�"�*
� ��
 
�� ��/ ��H6, * E
K-	 '��  ��J E��
!
���  + �� � ���;
�D(<��� $��%     �- �� �$�5

\, U�$V  3 '23� W'() U�$V  3  !�3�<  $��
 �
;. 
3 �	 *� � C�
Z* ��� (  �
�"�#�	 

"-�
3	� *	 '((+E. . ��, 
3 
���  ��J �V
(� ��< �Z
	< 4(���	 �
�, ��<  �$�-	 ��� ��% 

�����
� $5 ���? * ��5	 '((+     ��Z
 '�-�3 %5
��  �3  +	<   �
�"�#� G�*
2,	 � �� 
��� 
?H- 
�� �
"�#�	 * \"+	 '(+. ��/ 
�-�O *	 '(-�$, 
(�*�  ��s-�  ���3�   $� ���&3 u�&� ��% 

�����
� 
�� �� E��
!
���� �
�*� (|"� � '(

3�/ �  3�%�
  <E���:�;  ����'��E$  
��  �
'-�3 E���
K*�}( 
���	 @,����� 
, '((+ \"+� 
�� �,�w�*� ���"� ��	    E��
!�
��� 
�3

�',�/ '((+.  
  

���.)#	/#  

�@�� E��4K��/ * ��W �$5 �3  0
H*	 '(-��  *
�", ��	 $-� E
;'(�D  -��4�K��@� �	    �
�w.  �+

(�* E
-. '("
���� � �
�-��/ +�,����C -���'Y <%��; ���Y	 
"-�'( .� �(|"�/   � E��
���� ��

��k4�
~� ���6* E��
!"�� *	 �$
 �  N��� 
3  +�A
;' 
��   
����$5�
3 � A'-�
���  �"��	 

H,��  3 �$5� +���% ��/  ?��@���
� '-'-
��.  

  
<��� ���2  

�$"6*�E
<  '�3
�X  Y�
�V	  ���#��3<�  2���'  C�K0� �< J� ��') .1400   �
�"�#�  !��
 �� A�
����� .(	 
�����;
�D(   �3    '�* ��k�3� E�$�(����%   ��Z
 '�-�3	    ���J E��
!�
��� �� '�* .���%   �� U
��
�,��

 -
�� 
�� 
���<	 9)2(< 64 -81. https://doi.org/10.30473/jsm.2021.55313.1460  

�+�u A��� <%"��X s�6�D*�E
 <*�
(X �K+	 ��� <��* � '"6*�  -
&��V� <	 ) . �
�(&*1402   �'�*  �N��� .(
�
�'-�3� �Z
	 �  �Z- �
!
��� E�$-
3� �-��	  '�* U
�20
1* .���%  �
���<	 15)82(< 177 -202. 

https://doi.org/10.22089/smrj.2023.13923.3804  
#��<	 '"6*X  $��$*<�  �����2#'  *
�*� �<	  �
�
��. )1403 w
�, .(��  �
��'-�3�  ��Z
	   E��
!�
���

 ����J �� � ������;
���D( ��
��� U�#
��&* ���3	'��* .���% 
���  -
���� �� U
���
�,��� ��
���.	 

https://doi.org/10.30473/jsm.2022.64791.1644  



310  ����� � �	
���  "
�16 *�
'+ �1�
0. �  ,
-�.
/ �1405  

 

*8q<	 -
� ��  X Y�
�V	  ���#��3<�  2���'X �$"6* ��E
<   �4-
�"+ � '�3
�<  ) .�
�DJ1403 
��
(
 .(	�  �
$0���% '(3� ��+�
+ 
�� �����;
�D( � ���A
;'   J �
!�
��� E
�-�  ��� �� ��K- .�   '�*���%  �
���<	 
16)4(< 70 -52. https://doi.org/10.22059/jsm.2023.350885.3053  

  
Abidin, C. (2016). Visibility labour: Engaging with influencers’ fashion brands and #OOTD 

advertorial campaigns on Instagram. Media International Australia, 161(1), 86–100. 

https://doi.org/10.1177/1329878X16665177 

Arai, A., Ko, Y. J., & Kaplanidou, K. (2013). Athlete brand image: Scale development and model test. 

Journal of Sport Management, 27(2), 106–119. https://doi.org/10.1080/16184742.2013.811609 

Bearman, M., & Dawson, P. (2013). Qualitative synthesis and systematic review in health professions 

education. Medical Education, 47(3), 252–260. https://doi.org/10.1111/medu.12092 

Bissell, K., Chou, S., & Dirks, E. (2024). Elite but struggling: Mediated narratives of women 

athletes and mental health disclosures. Journalism & Communication Monographs, 26(1), 4-63. 

https://doi.org/10.1177/15226379231222732 

Bodaghi, A. (2021). User Characteristics of Olympic Gold Medallists on Instagram: A Quantitative 

Analysis of Rio2016. arXiv preprint arXiv:2102.08271. https://doi.org/10.48550/arXiv.2102.08271 

Bodaghi, A., & Oliveira, J. (2022). A longitudinal analysis on Instagram characteristics of Olympic 

champions. Social Network Analysis and Mining, 12, 1-18. https://doi.org/10.1007/s13278-

021-00838-9 

Boyle, R., & Haynes, R. (2009). Power play: Sport, the media and popular culture. https://www. 

jstor.org/stable/10.3366/j.ctt1r20kn 

Bredikhina, N., Sveinson, K., Taylor, E., & Heffernan, C. (2023). The personal is professional: 

Exploring romantic relationship within the socioecology of an athlete brand. European Sport 

Management Quarterly, 23(6), 1688-1707. https://doi.org/10.1080/16184742.2023.2257706 

Broms, L., Hedenborg, S., & Radmann, A. (2022). Super equestrians–the construction of 

identity/ies and impression management among young equestrians in upper secondary school 

settings on social media. Sport, Education and Society, 27(4), 462-474. https://doi.org/10.1080/ 

13573322.2020.1859472 

Browning, B., & Sanderson, J. (2012). The positives and negatives of Twitter: Exploring how 

student-athletes use Twitter and respond to critical tweets. International Journal of Sport 

Communication, 5(4), 503-521. https://doi.org/10.1123/ijsc.5.4.503 

Bruce, T. (2016). New rules for new times: Sportswomen and media representation in the third 

wave. Sex Roles, 74(7), 361–376. https://doi.org/10.1007/s11199-015-0497-6 

Carrington, B. (2010). Race, sport and politics: The sporting black diaspora. SAGE Publications 

Ltd. https://doi.org/10.4135/9781446269244 

Costa, A. C. P. D. R., & Hallmann, K. (2022). Determinants of personal brand construction of 

national football players on Instagram. International Journal of Sport Management and 

Marketing, 22(3-4), 189-210. https://doi.org/10.1504/IJSMM.2022.124046 




+�
F �� <=
��.G< !GH7"
- � �!7,
 ... )�45'6�78 	
.�9 
(,���G! �  311  

 

Costa, A., & Secches Kogut, C. (2024). Brand building and image perception in women football: a 

cross-country comparison between Brazil and Germany. Soccer & Society, 25(8), 943-961. 

https://doi.org/10.1080/14660970.2023.2300074 

Coyle, P. (2010). Teams active in social media build strategic advantage, Street & Smith’s Sports 

Business Journal, 12, 18. https://www.sportsbusinessjournal.com/Journal/Issues/2010/01/04/ 

Opinion/Teams-Active-In-Social-Media-Build-A-Strategic-Advantage/ 

Dauncey, H., & Hare, G. (2014). Sport and media: representing and conceptualising identity and 

community. Movement & Sport Sciences-Science & Motricité, 86(4), 5-14. https://doi.org/10. 

1051/sm/2013072 

Ferguson, T., Frederick, E., Brown, L., Kluch, Y., Hancock, M., & Siegfried, N. (2024). “I Was in a 

Position to Enact Change:” College Athletes’ Use of Social Media for Racial and Social Justice. 

Communication & Sport, 21674795241289839. https://doi.org/10.1177/21674795241289839 

Fields, S. K. (2016). Game faces: Sport celebrity and the laws of reputation. University of Illinois 

Press. https://doi.org/10.5406/illinois/9780252040283.001.0001 

Frederick, E. L., Lim, C. H., Clavio, G., & Walsh, P. (2012). Why we follow: An examination of 

parasocial interaction and fan motivations for following athlete archetypes on Twitter. 

International journal of sport communication, 5(4), 481-502. http://dx.doi.org/10.1123/ijsc.5.4.481 

Geurin, A. N. (2017). Elite female athletes’ perceptions of new media use relating to their careers: 

A qualitative analysis. Journal of Sport Management, 31(4), 345-359. http://dx.doi.org/10. 

1123/jsm.2016-0157 

Geurin-Eagleman, A. N., & Burch, L. M. (2016). Communicating via photographs: A gendered 

analysis of Olympic athletes’ visual self-presentation on Instagram. Sport management review, 

19(2), 133-145. https://doi.org/10.1016/j.smr.2015.03.002 

Goffman, E. (2023). The presentation of self in everyday life. In Social theory re-wired (pp. 450-

459). Routledge. https://doi.org/10.4324/9781003320609-59 

Gönkek, P., & Gençer, R. T. (2023). Professional athletes’ visual self-presentation strategies: An 

investigation on Instagram. Pamukkale Journal of Sport Sciences, 14(1), 22-42. https://doi.org/ 

10.54141/psbd.1260960 

Hambrick, M. E., Simmons, J. M., Greenhalgh, G. P., & Greenwell, T. C. (2010). Understanding 

professional athletes’ use of Twitter: A content analysis of athlete tweets. International Journal 

of Sport Communication, 3(4), 454-471. http://dx.doi.org/10.1123/ijsc.3.4.454 

Harris, R. (2022). The Role of Offline Encounters in Online Celebrity Identity Construction. Fame 

and fandom: Functioning on and offline, 147. https://doi.org/10.2307/j.ctv2wr4x59.13 

Hayes Sauder, M., & Blaszka, M. (2018). 23 players, 23 voices: An examination of the US 

women’s national soccer team on Twitter during the 2015 World Cup. Communication & 

Sport, 6(2), 175-202. https://doi.org/10.1177/2167479516685579 

Ho, M. H., & Tanaka, H. (2023). Following Naomi Osaka and Rui Hachimura on social media: 

Silent activism and sport commodification of multiracial Japanese athletes. Social Media+ 

Society, 9(4), 1-14. https://doi.org/10.1177/20563051231211858 



312  ����� � �	
���  "
�16 *�
'+ �1�
0. �  ,
-�.
/ �1405  

 

Horky, T., Grimmer, C. G., & Theobalt, C. (2021). Social personalities in sports: An analysis of the 

differences in individuals’ self-presentation on social networks. Media, Culture & Society, 

43(1), 3-22. https://doi.org/10.1177/0163443720960922 

Howell, C. E. (2023). A touch more with Megan Rapinoe and Sue Bird: authenticity, intimacy and 

women’s sports celebrity on Instagram live. Celebrity Studies, 14(3), 264-279. 

https://doi.org/10.1080/19392397.2021.1958694 

Hutchins, B. (2011). The acceleration of media sport culture: Twitter, telepresence and online 

messaging. Information, communication & society, 14(2), 237-257. https://doi.org/10.1080/ 

1369118X.2010.508534 

Hutchins, B., & Rowe, D. (2012). Sport beyond television: The internet, digital media and the rise 

of networked media sport. Routledge. https://doi.org/10.4324/9780203120415 

Jara Pazmino, E. S., & Pack, S. M. (2023). A post-pandemic exploration of international student-

athlete personal branding and fan interaction via social media. American Behavioral Scientist, 

67(11), 1322-1339. https://doi.org/10.1177/00027642221118289 

Johnson, A., Brison, N. T., Harris, H. A., & Brown, K. M. (2023). “I’m not just a mother”: a 

content analysis of elite female athletes’ self-presentation before and after motherhood. Sport, 

Business and Management: An International Journal, 13(5), 622-639. https://doi.org/10.1108/ 

SBM-02-2023-0015 

Jorge, A., Marôpo, L., & Neto, F. (2022). ‘When you realise your dad is Cristiano Ronaldo’: 

celebrity sharenting and children’s digital identities. Information, Communication & Society, 

25(4), 516-535. https://doi.org/10.1080/1369118X.2022.2026996 

Khamis, S., Ang, L., & Welling, R. (2017). Self-branding, ‘micro-celebrity’ and the rise of social media 

influencers. Celebrity Studies, 8(2), 191–208. https://doi.org/10.1080/19392397.2016.1218292 

Klostermann, J., Meißner, M., Max, A., & Decker, R. (2023). Presentation of celebrities’ private 

life through visual social media. Journal of Business Research, 156, 113524. https://doi.org/ 

10.1016/j.jbusres.2022.113524 

Kunkel, T., Baker, B. J., Baker III, T. A., & Doyle, J. P. (2021). There is no nil in NIL: Examining 

the social media value of student-athletes’ names, images, and likeness. Sport Management 

Review, 24(5), 839-861. https://dx.doi.org/10.2139/ssrn.3771581 

Lair, D. J., Sullivan, K., & Cheney, G. (2005). Marketization and the recasting of the professional 

self. Management Communication Quarterly, 18(3), 307–343. https://doi.org/10.1177/ 

0893318904270744 

Lebel, K., & Danylchuk, K. (2012). How tweet it is: A gendered analysis of professional tennis 

players’ self-presentation on Twitter. International Journal of Sport Communication, 5(4), 461-

480. http://dx.doi.org/10.1123/ijsc.5.4.461 

Leppard, T. R. (2022). Athlete activism and the role of personal and professional positionality: The 

case of Naomi Osaka. International Review for the Sociology of Sport, 57(8), 1214-1233. 

https://doi.org/10.1177/10126902211073907 




+�
F �� <=
��.G< !GH7"
- � �!7,
 ... )�45'6�78 	
.�9 
(,���G! �  313  

 

Mahmoudian, A., Mohammadi, S., & Wang, W. (2024). Fan Engagement Management: Fan 

Response to Brand Image Attributes of Professional Athletes on Instagram. Journal of Global 

Sport Management, 1-19. https://doi.org/10.1080/24704067.2024.2370582 

Marshall, P. D. (2010). The promotion and presentation of the self: celebrity as marker of 

presentational media. Celebrity studies, 1(1), 35-48. https://doi.org/10.1080/19392390903519057 

Marwick, A., & Boyd, D. (2011). To see and be seen: Celebrity practice on Twitter. Convergence, 

17(2), 139-158. https://doi.org/10.1177/1354856510394539 

McGannon, K. R., Graper, S., & McMahon, J. (2022). Skating through pregnancy and motherhood: 

A narrative analysis of digital stories of elite figure skating expectant mothers. Psychology of 

Sport and Exercise, 59, 102126. https://doi.org/10.1016/j.psychsport.2021.102126 

Mitchell, F. R., Van Wyk, P. M., & Santarossa, S. (2021). Curating a culture: The portrayal of 

disability stereotypes by Paralympians on Instagram. International Journal of Sport 

Communication, 14(3), 334-355. https://doi.org/10.1123/ijsc.2021-0030 
Murtas, G., Mangiò, F., Pedeliento, G., & Manoli, A. E. (2024). Audience perceptions of athletes’ 

brand self-presentation on social media. European Sport Management Quarterly, 1-23. 

https://doi.org/10.1080/16184742.2024.2424299 
Ning, C., Miao, R., & Wang, T. (2024). Communicating via gold medal: Chinese Olympic athletes’ 

visual self-presentation on the social media platform Douyin. Chinese Journal of 

Communication, 17(4), 435-451. https://doi.org/10.1080/17544750.2024.2310523 
Noblit, G. W., & Hare, R. D. (1988). Meta-ethnography: Synthesizing qualitative studies. Sage. 

https://doi.org/10.4135/9781412985000 
Öztürk, M. (2025). Breaking the disability: Turkish disabled athletes’ self-presentation 

performances on Instagram. Communication and the Public, 10(1), 40-51. https://doi.org/10. 

1177/20570473241253630 
Papacharissi, Z. (2010). A Private Sphere: Democracy in a Digital Age. Polity. 9780745645247 

Park, J., Williams, A., & Son, S. (2020). Social media as a personal branding tool: A qualitative 

study of student-athletes’ perceptions and behaviors. Journal of Athlete Development and 

Experience, 2(1), 51-68. http://dx.doi.org/10.25035/jade.02.01.04 
Pegoraro, A. (2010). Look who’s talking—Athletes on Twitter: A case study. International journal 

of sport communication, 3(4), 501-514. https://doi.org/10.1123/ijsc.3.4.501 
Pegoraro, A., Comeau, G. S., & Frederick, E. L. (2018). # SheBelieves: The use of Instagram to 

frame the US Women’s Soccer Team during# FIFAWWC. Sport in Society, 21(7), 1063-1077. 

https://doi.org/10.1080/17430437.2017.1310198 
Pocock, M., & Skey, M. (2024). ‘You feel a need to inspire and be active on these sites otherwise... 

people won’t remember your name’: elite female athletes and the need to maintain ‘appropriate 

distance’in navigating online gendered space. new media & society, 26(2), 961-977. 

https://doi.org/10.1177/14614448211069343 



314  ����� � �	
���  "
�16 *�
'+ �1�
0. �  ,
-�.
/ �1405  

 

Sadeghi, S., & Leng, H. K. (2021). Self-presentation of Iranian football players on Instagram 

during the 2018 World Cup. Soccer & Society, 22(5), 502-510. https://doi.org/10.1080/ 

14660970.2020.1832475 
Safko, L. (2010). The Social Media Bible. Hoboken, New Jersey: John Wiley & Sons Inc. 

https://cmc.marmot.org/Record/.b3039823x 
Sandelowski, M., & Barroso, J. (2007). Handbook for synthesizing qualitative research. Springer 

Publishing. 9786610958085 

Sanderson, J. (2011). It's a whole new ballgame: How social media is changing sports. New York, 

NY: Hampton Press. 9781612890524 
Sanderson, J. (2013). Just warming up: Logan Morrison, Twitter, athlete identity, and building the 

brand. In Sports and Identity (pp. 208-222). Routledge. http://dx.doi.org/10.4018/978-1-4666-

2211-1.ch023 
Sanderson, J. (2014). Stepping into the (social media) game: Building athlete identity via Twitter. 

In R. Luppicini (Ed.), Handbook of research on technoself: Identity in a technological society 

(pp. 419–438). New York, NY: IGI Global. http://dx.doi.org/10.4018/978-1-4666-6114-

1.ch033 
Sanderson, J., & Kassing, J. W. (2012). Tweets and blogs: Transformative, adversarial, and 

integrative developments in sports media. In Sports media (pp. 114-127). Routledge. 

9781136838828 
Sanderson, J., & Truax, C. (2014). “I hate you man!”: Exploring maladaptive parasocial interaction 

expressions to college athletes via Twitter. Journal of Issues in Intercollegiate Athletics, 7, 

333–351. https://scholarcommons.sc.edu/jiia/vol7/iss1/1 
Sassenberg, A. M., Summers, J., Johnson-Morgan, M., & Hassan, R. (2018). The impact of digital 

communications on consumer perceptions of sport celebrity transgressions. Journal of Global 

Sport Management, 3(2), 189-207. https://doi.org/10.1080/24704067.2018.1457968 
Senft, T. M. (2008). Camgirls: Celebrity and community in the age of social networks. Peter Lang. 

https://www.tandfonline.com/doi/abs/10.1386/padm.4.2_3.189_5 
Sharifzadeh, Z., Brison, N. T., & Bennett, G. (2021). Personal branding on Instagram: an 

examination of Iranian professional athletes. Sport, Business and Management: an international 

journal, 11(5), 556-574. https://doi.org/10.1108/SBM-01-2021-0007 
Silva, A. L. D. S., Silveira, R. D., Klanovicz, J. M., & Jaeger, A. A. (2021). Training of women 

athletes: An Instagram analysis of players from the Brazilian women’s national football team in 

times of pandemic. Movimento, 27, e27007. https://doi.org/10.22456/1982-8918.110137 
Smart, B. (2005). The sport star: Modern sport and the cultural economy of sporting celebrity. 

London: Sage. https://doi.org/10.4135/9781446215630 
Smith, L. R., & Sanderson, J. (2015). I'm going to Instagram it! An analysis of athlete self-

presentation on Instagram. Journal of Broadcasting & Electronic Media, 59(2), 342–358. 

https://doi.org/10.1080/08838151.2015.1029125 




+�
F �� <=
��.G< !GH7"
- � �!7,
 ... )�45'6�78 	
.�9 
(,���G! �  315  

 

Sotiriadou, P., Brokmann, L., & Doyle, J. (2023). The role of culture in using social media in sport: 

The case of Australian and Singaporean elite sportswomen. International Journal of Sport 

Communication, 16(2), 147-158. https://doi.org/10.1123/ijsc.2022-0163 

Thomas, J., & Harden, A. (2008). Methods for the thematic synthesis of qualitative research in 

systematic reviews. BMC Medical Research Methodology, 8(1), 45. https://doi.org/10.1186/ 

1471-2288-8-45 

Thorpe, H., Toffoletti, K., & Bruce, T. (2017). Sportswomen and social media: Bringing third-wave 

feminism, postfeminism, and neoliberal feminism into conversation. Journal of Sport and 

Social Issues, 41(5), 359-383. https://doi.org/10.1177/0193723517730808 

Toffoletti, K., & Thorpe, H. (2018). The athletic labour of femininity: The branding and 

consumption of global celebrity sportswomen on Instagram. Journal of consumer culture, 

18(2), 298-316. https://doi.org/10.1177/1469540517747068 

Toffoletti, K., Thorpe, H., Olive, R., Pavlidis, A., & Moran, C. (2025). A feminist embodied ethics 

of social media use: Corporeal vulnerability and relational care practices. new media & society, 

27(1), 43-61. https://doi.org/10.1177/14614448231171560 

Turner, G. (2014). Understanding Celebrity. SAGE Publications Ltd. https://doi.org/10.4135/ 

9781473957855 

Van Dijck, J. (2013). The culture of connectivity: A critical history of social media. Oxford 

University Press. https://doi.org/10.1093/acprof:oso/9780199970773.001.0001 

Wallace, L., Wilson, J. and Miloch, K. (2011). Sporting Facebook: A content analysis of NCAA 

organizational sport pages and Big 12 Conference Athletic Department pages. International 

Journal of Sport Communication, 4, 422-444. https://doi.org/10.1123/ijsc.4.4.422 

Wanzer, C. V., Pfender, E. J., Travis, N. P., & Bleakley, A. (2024). Mapping the field: A content 

analysis of marketable NCAA athletes’ social media self-presentation. Communication & 

Sport, 21674795241232404. https://doi.org/10.1177/21674795241232404 

Woods, J., Oldham, L., House-Niamke, S., & Hartwell, M. (2025). The popularity gap: Effects of 

social status on the visibility of lifestyle sports stars on Instagram. Communication & Sport, 

13(1), 145-165. https://doi.org/10.1177/21674795231225620 

Xavier, B. L. (2019). Netnography on football: Fans online attitudes towards football (Master's 

thesis, Universidade Catolica Portuguesa (Portugal). http://hdl.handle.net/10400.14/29023 

Xu, Q., Guo, S., & Kim, E. (2023). # Selfies with a mask on: Comparing self-presentation of 

athletes from the US and China in the 2020 Tokyo Olympics. Communication & Sport, 11(2), 

219-237. https://journals.sagepub.com/doi/abs/10.1177/21674795221113307 

Xu, Q., Kim, E., & Guo, S. (2024). Digital selves: A cross-cultural examination of athlete social 

media self-presentation during the 2020 Tokyo Olympics. International Review for the 

Sociology of Sport, 59(5), 726-746. https://doi.org/10.1177/10126902231224438 

Yoo, E. (2022). “I can’t just post anything I want”: Self-management of South Korean sports stars 

on social media. International Review for the Sociology of Sport, 57(3), 477-494. 

https://doi.org/10.1177/10126902211014122 


